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citations — outranking backlinks, domain authority, and content quality as a predictive 
signal.
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Key Insights

01 GEO strategies can boost AI search visibility by up to 40% — proven by peer-
reviewed research from Princeton, Georgia Tech, and IIT Delhi (KDD 2024).

02 Gartner projects traditional search engine traffic will fall 50% by 2028 as AI-
generated answers replace click-through results — the shift is already 
measurable.

03 Brand search volume has the highest correlation (0.334 Pearson) with 
ChatGPT citations — outranking backlinks, domain authority, and content 
quality as a predictive signal.

04 Blocking AI crawlers in robots.txt eliminates your citation possibility entirely. 
Most sites do this accidentally through wildcard Disallow rules.

05 FAQ schema markup makes pages 3.2x more likely to appear in Google AI 
Overviews — and is the single highest-leverage technical action you can take 
in under 2 hours.

06 ChatGPT and Perplexity cite overlapping sources only 11% of the time — 
platform-specific optimization is required to win visibility across multiple AI 
engines.

07 Adding statistics with named sources to your content produces a 22% boost 
in AI visibility. Adding expert quotations produces a 37% boost. These are 
cumulative.

08 96% of Google AI Overview citations come from sources with strong E-E-A-T 
signals — anonymous content is effectively invisible to AI search engines.



Why GEO Changes Everything: The 
Search Revolution

Something fundamental shifted in how people find information. It happened gradually
between 2023 and 2025, then all at once in 2026. The question is no longer "how do I
rank on Google?" The question is "how do I get cited inside the AI answer?"

Generative Engine Optimization — GEO — is the discipline of making your content
discoverable and citable by AI-generated answers. It is not a replacement for SEO. It is
the next layer on top of it, and it requires different thinking, different tactics, and different
measurement tools.

The scale of the shift is not hypothetical. ChatGPT reached 800 million weekly active
users in early 2026 — up from 300 million just fourteen months earlier. Perplexity
processes over 100 million queries per month. Google AI Overviews appear in roughly
40-50% of all searches in the United States. Gemini, Claude, and Copilot are embedded
in the search behaviors of billions of additional users. These platforms are not a niche
experiment. They are the dominant way a significant portion of your potential customers
now research purchasing decisions.

The business impact is real and measurable. Gartner projects traditional search traffic
will fall 50% by 2028 as AI-generated answers replace click-through results. The zero-
click rate on Google searches jumped from 56% in 2024 to 69% in 2025 — meaning
most searches now end without visiting any website at all. Forrester Research found that
89% of B2B buyers now use AI as a primary research tool before engaging with any
vendor. Your customers are not asking Google anymore. They are asking ChatGPT.

Here is what makes GEO urgent: the citation slots in any AI-generated answer are
extremely limited. A traditional search result page shows ten organic listings. A Perplexity
answer cites three to five sources. A ChatGPT response references two to four brands. A
Google AI Overview features one to three sources prominently. These slots have
massive value — and most of your competitors have not yet optimized for them.

The research validating GEO is not marketing copy from a tools vendor. It is peer-
reviewed science. Princeton University, Georgia Tech, and IIT Delhi published
"Generative Engine Optimization" in the ACM KDD 2024 proceedings
(arXiv:2311.09735), demonstrating that specific content optimization techniques boost AI
visibility by up to 40%. Adding statistics to content produced a 22% visibility boost.
Adding expert quotations produced a 37% boost. Citing sources produced a 30-40%
relative improvement. These are not soft metrics. They are measured, reproducible
results.



SEO got you ranked. GEO gets you cited. Ranking remains necessary — 71.7% of
ChatGPT citations still come from pages with organic search presence — but it is no
longer sufficient. You need both layers. This playbook gives you both.



How Google AI Overviews Selects Your 
Content

Google AI Overviews (AIO) is the most important single surface to optimize for, because
it sits at the top of the world's highest-traffic search engine. When AIO cites your content,
you receive visibility without requiring a click — your brand appears in front of the user
as a trusted source in the AI-generated answer.

Understanding the selection algorithm is the foundation of optimization. Google AI
Overviews does not operate independently of traditional search signals. SERP rank
remains critical: pages ranked at position one have a 33% citation rate in AI Overviews.
By position ten, that drops to 13%. However, a critical 2026 development changes the
strategic picture: AIO previously cited top-ten organic results approximately 75% of the
time; by early 2026, that figure dropped to roughly 38%. The citation pool is widening
through "query fan-out" — a technique where the AI decomposes a single query into
multiple sub-queries and synthesizes answers from across a broader set of pages. A
page ranked fortieth for a related sub-query can now be cited for the primary query.

The E-E-A-T signal is non-negotiable. E-E-A-T stands for Experience, Expertise,
Authoritativeness, and Trustworthiness — Google's framework for evaluating content
quality and source credibility. The data is stark: 96% of AI Overview citations come from
sources with strong E-E-A-T signals. Anonymous content, thin author bios, and low-
authority domains are effectively invisible to AI Overviews. Every piece of content must
have a named author with verifiable credentials.

Schema markup has been officially confirmed as an AI selection signal. In March 2025,
both Google and Microsoft publicly confirmed that structured data is actively used during
AI response generation. FAQPage schema is the highest-leverage implementation:
pages with FAQ schema are 60% more likely to be featured in AI Overviews and 3.2x
more likely to appear in AI Overview citations overall. The investment-to-return ratio of
FAQ schema is exceptional — it typically takes a developer 30-60 minutes to implement
and produces measurable citation improvements within weeks.

Semantic completeness is the third major signal. Content scoring 8.5 out of 10 or higher
on semantic completeness is 4.2x more likely to be cited. Semantic completeness
means your content thoroughly covers all related aspects of a topic — it answers the
primary query, anticipates follow-up questions, and demonstrates comprehensive
domain knowledge. Google's AI systems evaluate this holistically by comparing your
content against other high-ranking pages on the same topic.

Content with verifiable, real-time facts shows an 89% higher selection probability. The AI
Overviews system appears to favor content with current, specific, verifiable claims over



evergreen-but-vague content. Use specific dates, recent data, and named sources
throughout.

Multimodal content delivers a powerful additional boost. Pages combining text, images,
video, and structured data see up to 317% more AI citations compared to text-only
pages. This is not just about having an image — it is about having content where each
modality adds unique information that the AI can extract and synthesize.

Your immediate action checklist for Google AI Overviews: Rank in the top ten for your
target queries. Implement FAQPage JSON-LD schema on every major guide and product
page. Rewrite introductory sections to answer the query in the first 200 words. Add
named author bios with credentials. Run a schema validation check using Google's Rich
Results Test.



How ChatGPT Search Ranks Sources

ChatGPT Search, powered by OpenAI's GPT-4 and newer models, processes hundreds
of millions of queries per month and has fundamentally changed how consumers
research products, services, and information. Understanding how it selects sources is
critical because its signals differ substantially from both traditional SEO and Google AI
Overviews.

The most surprising finding from 2025 research: brand search volume is the single
strongest predictor of ChatGPT citation. The Surfer SEO AI Citation Report 2025 found a
0.334 Pearson correlation between brand search volume and ChatGPT citations —
higher than any other measured factor, including backlinks, domain authority, or content
quality scores. The implication is counterintuitive: ChatGPT does not just evaluate your
website. It evaluates your brand's presence across the entire web. If people search for
your brand name, ChatGPT is more likely to cite you.

Traditional SEO authority remains the foundation. 71.7% of ChatGPT citations come
from pages with organic search presence — meaning your content must rank
somewhere in traditional search before ChatGPT will cite it. There is no shortcut around
this. Building ChatGPT visibility requires building traditional search authority first, as a
prerequisite.

After an October 2025 algorithm update, ChatGPT reduced brand mentions per answer
from 6-7 down to 3-4. The pool of cited sources per query has contracted, making each
available citation slot significantly more competitive. This concentration of citations
rewards established brands and makes new entrants work harder for visibility.

Editorial mentions from third-party sources matter enormously. Brands are 3.2x more
likely to be mentioned by ChatGPT through third-party editorial references than from
their own domain content. ChatGPT's training data heavily weights media coverage,
industry publications, research citations, and user-generated platform content. A feature
in an industry newsletter often creates more ChatGPT visibility than a highly-optimized
blog post on your own site.

OpenAI has licensed content deals with AP, Reuters, Vox, Condé Nast, and Hearst —
content from these publishers receives preferential weighting in ChatGPT Search. While
most businesses cannot get a content licensing deal with Reuters, you can write for
publications that OpenAI has partnerships with, or pursue bylines in industry publications
that are part of OpenAI's partner network.

Content format matters: 43.8% of all ChatGPT page-type citations are "best X" listicles.
The "best tools for Y," "best practices for Z," and "top N approaches to W" format



receives dramatically higher citation rates than other content formats. If you are not
producing best-of listicles in your category, you are leaving significant ChatGPT visibility
on the table.

Timeline expectations: Initial ChatGPT citations typically appear 2-4 months after
publication. Consistent AI search presence requires 6-12 months of sustained
optimization. This is not a short-term tactic — it is a long-term brand-building strategy
with compounding returns.

Crawler access is mandatory: allow GPTBot and OAI-SearchBot in your robots.txt.
Without this, ChatGPT Search cannot index your content, regardless of how good it is.



How Perplexity AI Chooses Citations

Perplexity AI has established itself as the AI search engine most favored by technically
sophisticated users — researchers, developers, analysts, and knowledge workers. Its
citation methodology is distinct from ChatGPT and Google AI Overviews, and it rewards
content that is fresh, structured, and directly answers specific questions.

The defining characteristic of Perplexity's citation system is real-time indexing. Unlike
ChatGPT, which primarily draws from training data with search capabilities layered on,
Perplexity crawls live content. New content can appear in Perplexity citations within hours
to days of publication. This means consistent, timely publishing is a direct competitive
advantage on this platform. If you publish a comprehensive answer to an emerging
question before your competitors, you can capture Perplexity citations almost
immediately.

Answer-first structure is the single most important content optimization for Perplexity. The
algorithm strongly favors content where H2 headings are phrased as questions ("What is
GEO?" "How does Perplexity select sources?") followed immediately by a direct, 1-3
sentence answer. Perplexity frequently lifts the first sentence after a heading as its
citation text. If your first sentence after a heading is "In this section, we will explore..." you
are invisible to Perplexity's citation mechanism. If it is "GEO, or Generative Engine
Optimization, is the practice of optimizing content to appear in AI-generated answers,"
you become citable.

PerplexityBot access in robots.txt is non-negotiable. If PerplexityBot is blocked — even
accidentally through a wildcard rule — your content cannot appear in Perplexity results,
period. This is the most critical immediate action for Perplexity optimization.

Strong authorship signals are required. Perplexity's systems deprioritize anonymous
content. Named authors with verifiable credentials, maintained About pages, and
consistent author profiles across the web dramatically increase citation probability.
Anonymous "Staff Writer" content essentially does not exist in Perplexity's quality filters.

Freshness signals matter more on Perplexity than any other AI platform. Show prominent
publish dates and update dates on all content. When you update an article with new
information, change the date. Perplexity weights articles published or updated within the
last 30-90 days significantly higher than older content.

Unique data and original perspectives outperform content that aggregates or
paraphrases existing sources. Perplexity actively deprioritizes content that merely
synthesizes what other sites have already said. Commission original surveys, run original
experiments, build original data sets, and publish unique analyses that cannot be found



elsewhere. Original data earns citations not just from Perplexity but from other sites that
will cite your data — creating a compound citation effect.

Site speed under 3 seconds is a technical requirement. Perplexity's real-time crawler
may skip or deprioritize slow-loading sites. Run a PageSpeed Insights check and
address any issues that push your load time above the 3-second threshold.

Timeline: Perplexity results typically improve within 2-4 weeks of optimization.
Competitive dominance in your niche takes 3-6 months of consistent, freshness-focused
publishing.



Claude and Gemini: The Training-Focused 
Platforms

Claude (Anthropic) and Gemini (Google DeepMind) operate on fundamentally different
citation mechanisms than Perplexity and ChatGPT Search. Understanding these
differences is essential for building comprehensive AI visibility across all major platforms.

Claude's citation behavior stems primarily from its training data rather than real-time web
search (in its base configuration). This means Claude's perception of your brand and
expertise was formed during training, and optimizing for it requires building the kind of
comprehensive, high-quality written record that would make it into AI training datasets.
The practical implication: long-form, authoritative content published on established
domains has a longer-term impact on Claude citations than recent content.

Claude officially endorsed the llms.txt standard in November 2024 — making it the first
major AI to do so. An llms.txt file at your domain root (yoursite.com/llms.txt) is a
Markdown-formatted guide that tells AI systems what your site is about, what your key
pages are, and what content you want AI systems to prioritize. The cost to implement is
30-60 minutes. The downside risk is zero. The upside is forward-looking signal as more
AI platforms adopt the standard.

The most important Claude optimization signal is specificity of named sources. Claude
rewards content that makes specific, attributable claims: "According to Stanford HAI's
2025 AI Index, 68% of companies now use foundation models in at least one business
function" outperforms vague claims like "most companies now use AI." Every major claim
in your content should have a named source, a specific data point, and an approximate
date. This pattern of citation density is the defining characteristic of content that appears
in Claude's training data at high quality levels.

Gemini occupies a unique position because it is built directly into Google's infrastructure
and shares the same E-E-A-T and schema markup signals as AI Overviews, but adds
critical multimodal requirements. The Digital Bloom 2025 AI Visibility Report found that
pages combining text, relevant images, video, and structured data see 156% higher
Gemini selection rates versus text-only pages. Full multimodal implementation with
complete schema delivers up to 317% more citations.

Organization schema is particularly important for Gemini. This JSON-LD type
establishes your brand as a recognized entity in Google's knowledge graph — the
underlying database that Gemini draws from to identify trustworthy brands. Without
Organization schema, your brand is not formally recognized as a distinct entity, which
limits your Gemini visibility.



Google Business Profile optimization feeds directly into Gemini's local and brand
knowledge. Keep your GBP updated with current hours, photos, products, and service
descriptions. Gemini uses GBP data to answer queries about businesses, and an
optimized profile creates a direct pipeline into Gemini's brand knowledge.

For the Copilot (Microsoft/Bing) platform: implement Bing Webmaster Tools, add
structured data, and ensure your content is indexed by Bingbot. Copilot's citation
patterns closely follow Bing's search index with a preference for structured data and
traditional SEO authority. For most businesses, Copilot optimization is accomplished as a
byproduct of strong traditional SEO plus schema markup.



The 5 Citability Factors That Drive AI 
Citations

Across all AI platforms, five core citability factors consistently predict whether your
content gets cited in AI-generated answers. These factors emerged from a synthesis of
the KDD 2024 GEO paper, large-scale citation studies from CXL, Surfer SEO, OtterlyAI,
and direct analysis of citation patterns across 100,000+ queries.

FACTOR 1: E-E-A-T SIGNALS — EXPERIENCE, EXPERTISE, AUTHORITATIVENESS,
TRUSTWORTHINESS

E-E-A-T is not a new concept — Google introduced it for human content evaluators —
but AI systems have internalized it as a selection signal in ways that make it more
consequential than ever. The data is unambiguous: 96% of Google AI Overview citations
come from sources with strong E-E-A-T. Expert author bios increase citation probability
3.2 times over anonymous or staff-written content. Content with 15 or more recognized
named entities (specific people, organizations, studies, tools, locations) shows 4.8 times
higher selection probability.

Actionable E-E-A-T improvements: name every author and include their credentials,
institutional affiliations, and LinkedIn profiles. Add outbound citations to authoritative
sources (peer-reviewed journals, government reports, recognized industry research).
Display third-party editorial mentions and press coverage on your site. Maintain a
consistent publishing history and update old articles with fresh dates and data.

FACTOR 2: STATISTICAL CLAIMS AND ORIGINAL DATA

The Princeton/Georgia Tech GEO paper quantified what the best content creators
intuitively understood: specific, attributable statistics dramatically increase AI visibility.
Adding statistics to content produces a 22% AI visibility boost. Adding expert quotations
produces a 37% boost. Using a "Cite Sources" approach — attributing claims to named
sources — produces a 30-40% relative improvement. Pages with original data tables
earn 4.1 times more AI citations than pages with equivalent prose.

This creates a clear strategic directive: every major claim should cite a specific statistic
from a named source. Commission original research and surveys — even a 50-person
survey on a relevant industry question creates a data asset that others will cite, which
then creates second-order AI citation benefits.

FACTOR 3: ENTITY DENSITY AND CONSISTENCY

AI language models are fundamentally entity recognition machines. They extract



meaning by identifying and connecting named entities — organizations, people,
products, locations, events, concepts. Pages averaging 20% or more proper nouns
(specific names, organizations, tools) in their text are cited more frequently. Pages with
explicit definitions ("GEO refers to..." "Schema markup is...") are nearly 2 times more
likely to be cited.

Entity consistency across the web is a critical and often overlooked factor. Every
appearance of your brand name, product name, and author names across the web must
be identical — same capitalization, same spacing, same punctuation. Inconsistent entity
representation confuses AI entity recognition systems and fragments your citation
authority across multiple unconnected entity records.

FACTOR 4: STRUCTURED DATA MARKUP

Schema markup is the clearest, most direct technical intervention for AI citation visibility.
The impact data: FAQ schema produces a 3.2x higher likelihood of appearing in Google
AI Overviews. Sites with any structured data see a 44% increase in AI search citations
overall. Schema markup implementation produces a 36% boost in AI-generated
summary appearances. These are not incremental gains — they are step-change
improvements available through a one-time technical implementation.

FACTOR 5: FRESHNESS AND PUBLICATION SIGNALS

AI systems, particularly Perplexity and Google AI Mode, heavily weight content recency.
Displaying prominent publication and update dates on all content is a direct freshness
signal. The practice of regularly updating high-value existing articles with new data,
updated statistics, and current examples — and changing the date when you do —
delivers consistent freshness signals that improve citation rates on time-sensitive
platforms.



Content Structure: Writing for AI Extraction

The format of your content is as important as the substance. AI systems extract citation-
worthy information through pattern recognition — they have learned what citable content
looks like based on training data. Understanding these patterns lets you write content
that AI systems can confidently extract and quote.

THE ANSWER-FIRST (BLUF) FORMAT

BLUF stands for Bottom Line Up Front — a communication style used in military
briefings and executive communication where the most important information appears
first. For AI citation purposes, the BLUF principle produces dramatically higher citation
rates. Opening paragraphs that directly answer the query are cited 67% more often than
paragraphs that build context before answering.

The structural template that produces the highest citation rates:

H2: [Question phrased as a query someone would actually type]
First sentence: [Direct, complete answer to the question in 1-2 sentences]
Following sentences: [Supporting evidence, statistics, nuance]
Rest of section: [Depth, examples, related considerations]

The first 200 words of each section should completely answer the primary sub-query. AI
systems frequently cite the first 1-2 sentences after each heading because those
sentences tend to be the most direct, answer-containing text. If your first sentence after a
heading is a setup sentence ("To understand X, we first need to consider Y..."), you are
invisible. If your first sentence is the answer, you are citable.

Add a TL;DR summary box (50-70 words) at the top of every major article. AI systems
love to lift well-formed summary blocks because they are self-contained, citation-ready,
and cover the key points in the most efficient possible format.

HEADING STRUCTURE FOR AI CITATION

Use question-based H2 and H3 headings throughout your content. "What is GEO?" not
"Introduction." "How does Perplexity select sources?" not "Perplexity Overview." Pages
with clear question-based H2/H3 structures are 40% more likely to be cited in AI answers.

Each heading should be a query someone would actually type into ChatGPT or
Perplexity. If you are not sure, go to Perplexity and type your heading — if it auto-
completes into a real search query, you have a good heading.



LISTS, BULLETS, AND NUMBERED STEPS

Bullet-formatted content with 5-7 items gets extracted more reliably than equivalent
content in dense paragraphs. Numbered lists allow AI to confidently quote specific steps
without ambiguity. Listicles, how-to guides, and Q&A formats receive 35% more citations
than unstructured content.

The optimal bullet point structure for AI extraction: start each bullet with a strong, specific
claim or action. The bullet text should be self-contained — understandable without the
surrounding context. Avoid bullets that are just labels ("speed," "accuracy") with no
predicate — they provide nothing for the AI to extract and attribute.

DATA TABLES

Comparison tables earn 4.1 times more AI citations than equivalent prose. Use tables for
platform comparisons, statistical summaries, feature matrices, pricing breakdowns, and
any situation where you are comparing multiple options across multiple dimensions. The
structured, scannable format of tables maps directly to how AI systems represent
comparative information in their answers.

PARAGRAPH DENSITY

Keep paragraphs to 2-4 sentences with one core idea per paragraph. Long, dense
paragraphs limit AI extractability — there is no clean extraction boundary between ideas.
Self-contained "answer blocks" of 134-167 words perform best for citation extraction,
according to content structure analysis in the GEO research literature.

ENTITY-RICH LANGUAGE

Mention specific names, tools, organizations, and data points throughout your content.
"Research shows increased engagement" is uncitable. "A 2025 Forrester Research
survey of 1,500 B2B buyers found 89% use AI as a primary research tool before
engaging vendors" is citable. The difference is entity density and specificity.



Building Brand Authority Across the Web

The fundamental strategic insight of GEO is that AI systems do not just evaluate your
website — they evaluate your brand's presence across the entire web. Brand-first, not
website-first, is the correct mental model. This shift has major implications for where you
invest your content and community-building efforts.

The highest-leverage external platforms for AI citation building, based on citation
frequency research conducted through 2025-2026:

REDDIT — THE HIGHEST-PRIORITY PLATFORM

Reddit is the number one most-cited domain across Perplexity, Google AI Mode, and
ChatGPT. The OtterlyAI large-scale study (2026) found YouTube overtook Reddit in raw
citation volume, but Reddit remains dominant for conversational, advice-based, and
community-endorsed recommendations — which describes the majority of purchase-
decision queries.

Authentic Reddit participation is the operative word. Reddit's community norms are strict,
and promotional behavior is immediately rejected and often results in account bans. The
path to Reddit-driven AI citations is genuine contribution: answer real questions in depth,
provide honest analysis, acknowledge tradeoffs, and become a known, trusted
contributor in the relevant subreddits over time. This cannot be faked or automated. It
requires real expertise and patience.

Target subreddits: r/SEO, r/digitalmarketing, r/marketing, r/entrepreneur, r/smallbusiness,
and any niche-specific subreddits relevant to your industry. Answer questions thoroughly,
cite your sources, and mention your brand only when directly relevant and useful.

YOUTUBE — OVERTAKING REDDIT IN 2026

YouTube has become the most-cited content format across AI platforms as of 2026,
according to OtterlyAI research. The reason: video description text is indexed by AI
crawlers, and video transcripts become citable text assets that are attributed to your
brand. Even a small YouTube channel with high-quality educational content builds
significant AI signal.

The practical strategy: create 8-15 minute educational videos on specific, searchable
questions in your niche. Optimize the description with answer-first text (not just a
promotional paragraph). Include a full transcript or detailed show notes in the description.
Use the same entity-dense, answer-first writing style in your video descriptions as you do
on your web pages.



LINKEDIN — THE B2B AUTHORITY PLATFORM

LinkedIn is the number two source in total AI citations and the number one source for
professional and B2B queries. Maintain an active Company Page with regular thought
leadership posts. Encourage team members with domain expertise to publish original
posts that tag the company — this creates a network of entity-consistent brand
references that AI systems can aggregate into a coherent authority signal.

For B2B businesses: LinkedIn citations in AI answers can directly influence enterprise
purchase decisions. A buyer who asks ChatGPT or Perplexity "best [product category]
for mid-market companies" and sees your brand cited from a LinkedIn source is far more
likely to trust that citation than a citation from your own website.

EARNED MEDIA AND PR

Brands are 6.5 times more likely to be cited by AI via third-party sources than from their
own domain. This single statistic should reshape your content investment priorities.
Every hour spent securing a guest post, podcast appearance, expert quote in a roundup
article, or feature in an industry publication produces more AI citation impact than the
same hour spent optimizing your own site.

Build a PR and earned media strategy alongside your on-site GEO optimization: pitch
original research findings to industry publications, offer expert commentary on emerging
trends, pursue podcast appearances in your niche, and contribute bylines to established
industry sites.

ENTITY CONSISTENCY — THE INVISIBLE FOUNDATION

All of this cross-platform brand building is undermined if your entity representation is
inconsistent. AI systems identify your brand as an entity by matching name patterns
across sources. "GEORaiser," "Geo Raiser," and "GEORAISER" may all refer to the
same company, but AI systems may treat them as separate entities with fragmented
authority. Establish a canonical form for your brand name, product names, and author
names, and ensure they appear identically across every platform where your brand is
referenced.



Technical Foundation: robots.txt for AI 
Crawlers

The most critical technical requirement for GEO — and the one most often overlooked —
is AI crawler access. If AI crawlers cannot access your content, nothing else in this
playbook matters. Your content is invisible to AI citation systems regardless of its quality,
structure, or authority.

AI crawlers now generate over 50% of web traffic in 2025. Most site operators that block
them do so accidentally through wildcard Disallow rules in their robots.txt files. The
classic example:

Disallow: /

This rule, intended to block all crawlers from a staging site or to comply with an old SEO
practice, also blocks every AI crawler from ever accessing your content. If this rule exists
in your robots.txt, you have zero AI citation potential until you fix it.

THE COMPLETE AI CRAWLER ALLOWLIST

The following robots.txt configuration explicitly allows all major AI crawlers. Paste this into
your robots.txt file:

User-agent: GPTBot
Allow: /

User-agent: OAI-SearchBot
Allow: /

User-agent: ClaudeBot
Allow: /

User-agent: anthropic-ai
Allow: /

User-agent: PerplexityBot
Allow: /

User-agent: Googlebot
Allow: /

User-agent: Google-Extended



Allow: /

User-agent: Bingbot
Allow: /

User-agent: meta-externalagent
Allow: /

User-agent: Applebot
Allow: /

User-agent: *
Allow: /

Note on wildcards: The User-agent: * rule at the end catches all other crawlers. If you
have specific sections of your site that should be blocked from all crawlers (login pages,
admin sections, duplicate content), use targeted Disallow rules:

Disallow: /admin/
Disallow: /login/
Disallow: /checkout/

This approach allows everything by default and restricts only specific paths — the
opposite of the wildcard-block pattern that accidentally excludes AI crawlers.

VERIFYING CRAWLER ACCESS

After updating robots.txt, verify it is working correctly:

1. Use Google Search Console's robots.txt tester (available under Settings > robots.txt)
to confirm Googlebot access.
2. Fetch your robots.txt URL directly in a browser and review it for any wildcard Disallow
rules that might catch AI bots.
3. Check your server access logs after a few days for evidence of AI crawler activity
(GPTBot, PerplexityBot, ClaudeBot in the user-agent strings).
4. Use the URL Inspection tool in Google Search Console to confirm your key pages are
crawlable.

CRAWL RATE CONSIDERATIONS

AI crawlers, particularly PerplexityBot and GPTBot, can generate substantial crawl load.
If your site is hosted on a limited shared hosting plan or has performance issues,
consider implementing a Crawl-delay directive to prevent crawlers from overloading your
server. However, for most business sites, AI crawler traffic is manageable and should be



welcomed, not restricted.

Cloudflare's "Bot Fight Mode" has been known to block legitimate AI crawlers. If you use
Cloudflare, verify that your settings are not inadvertently blocking GPTBot, PerplexityBot,
or ClaudeBot through their bot management features. Whitelist these user agents
specifically in your Cloudflare WAF rules if needed.



Technical Foundation: llms.txt 
Implementation

The llms.txt standard is a Markdown-formatted file placed at yourdomain.com/llms.txt
that serves as a structured guide for AI language models — explaining what your site is
about, what your key pages are, and how you want AI systems to interact with your
content. It functions similarly to robots.txt but is specifically designed for LLM readability
rather than crawler control.

Anthropic officially endorsed llms.txt in November 2024, making Claude the first major AI
to formally support the standard. As of early 2026, no other major AI crawlers actively
request llms.txt as part of their indexing process, but directional endorsement from the AI
industry is growing. The cost-benefit calculation is simple: implementation takes 30-60
minutes, the downside risk is zero, and the upside is meaningful as the standard matures.

THE LLMS.TXT FORMAT

The file uses standard Markdown with a specific structure:

[Document title as H1]

[Brief description paragraph — one to three sentences describing your site and its
purpose]

[Sections as H2 with links and descriptions]

A minimal, functional example for GEORaiser:

# GEORaiser

> AI visibility tools and practical playbooks for digital marketers, SMB owners, and
agencies who want to win AI search.

## Products
- [The GEO Playbook](https://georaiser.com/geo-playbook): Step-by-step guide to getting
cited by ChatGPT, Perplexity, and Google AI
- [GEO Quick Audit Checklist](https://georaiser.com/checklist): Free 2-page self-
assessment for AI search readiness

## Key Content
- [GEO Strategy Guide](https://georaiser.com/blog/geo-strategy): Comprehensive guide
to Generative Engine Optimization



- [About GEORaiser](https://georaiser.com/about): Company overview, team, and
expertise areas
- [Contact](https://georaiser.com/contact): Get in touch

## Optional
- [Full sitemap](https://georaiser.com/sitemap.xml)
- [Full content index](https://georaiser.com/llms-full.txt)

THE LLMS-FULL.TXT EXTENSION

For sites with extensive content libraries, a companion llms-full.txt file can list every page
with descriptions. Link to it from your llms.txt as the "Full content index." This gives AI
systems a comprehensive map of your entire content library without requiring them to
crawl every page individually.

CONTENT GUIDANCE IN LLMS.TXT

You can use the llms.txt file to guide AI systems on how to represent your brand: include
your canonical company description, your primary value proposition, and any specific
framing you want AI systems to use when referencing your products. This is not a
guaranteed control mechanism — AI systems may not use this framing exactly — but it
establishes your preferred representation in a format AI systems are designed to read.

IMPLEMENTATION CHECKLIST

1. Create a plain text file named llms.txt in your domain root (public HTML folder).
2. Use the format above, adapted for your site.
3. Include links to your 10-15 most important pages with one-line descriptions.
4. Add a link to llms.txt in your robots.txt file using the Sitemap: directive for
discoverability.
5. Test that the file is accessible at https://yourdomain.com/llms.txt.
6. Update it whenever you add significant new content or products.



Technical Foundation: JSON-LD Schema 
Markup

Schema markup is the highest-ROI technical investment in your GEO toolkit. It translates
your content into a machine-readable language that AI systems can reliably interpret and
reference. Google confirmed in May 2025 that JSON-LD is the recommended format for
structured data, and both Google and Microsoft confirmed in March 2025 that structured
data is actively used during AI response generation.

The impact data is compelling: sites with structured data see a 44% increase in AI
search citations overall. FAQ schema produces a 3.2x higher likelihood of appearing in
Google AI Overviews. Schema markup implementation produces a 36% boost in AI-
generated summary appearances. These gains apply across Google AI Overviews,
Google AI Mode, and Gemini — they do not necessarily transfer to ChatGPT or
Perplexity, which rely on different signals, but they represent substantial visibility
improvement on the world's largest search platform.

PRIORITY 1: ORGANIZATION SCHEMA

Organization schema establishes your brand as a recognized entity in AI knowledge
systems. Implement this on every page of your site via your site-wide header or layout
template.

{
  "@context": "https://schema.org",
  "@type": "Organization",
  "name": "GEORaiser",
  "url": "https://georaiser.com",
  "logo": "https://georaiser.com/images/logo.png",
  "description": "AI visibility tools and playbooks for digital marketers and SMB owners.",
  "foundingDate": "2026",
  "contactPoint": {
    "@type": "ContactPoint",
    "contactType": "customer support",
    "email": "hello@georaiser.com"
  },
  "sameAs": [
    "https://linkedin.com/company/georaiser",
    "https://twitter.com/georaiser"
  ]
}



PRIORITY 2: FAQPAGE SCHEMA

FAQPage schema is the single highest-citation-rate schema type for Google AI
Overviews. Add it to every guide, article, and product page that contains question-and-
answer content. Structure each Q&A pair so the answer is a complete, standalone
response (2-5 sentences that fully address the question without requiring additional
context).

{
  "@context": "https://schema.org",
  "@type": "FAQPage",
  "mainEntity": [
    {
      "@type": "Question",
      "name": "What is GEO (Generative Engine Optimization)?",
      "acceptedAnswer": {
        "@type": "Answer",
"text": "GEO, or Generative Engine Optimization, is the practice of optimizing
content to appear as cited sources inside AI-generated answers from ChatGPT,
Perplexity, Google AI Overviews, and similar platforms. Unlike traditional SEO, GEO
focuses on being cited within an answer rather than ranked in a list of results."
      }
    }
  ]
}

PRIORITY 3: ARTICLE SCHEMA

Add Article schema to every blog post, guide, and research report you publish. The
author field is particularly important — it links your content to a named, credentialed
author entity, which feeds directly into E-E-A-T evaluation.

{
  "@context": "https://schema.org",
  "@type": "Article",
  "headline": "Your Article Title",
  "datePublished": "2026-03-17",
  "dateModified": "2026-03-17",
  "author": {
    "@type": "Person",
    "name": "Author Full Name",
    "url": "https://georaiser.com/team/author-name"
  },
  "publisher": {



    "@type": "Organization",
    "name": "GEORaiser"
  }
}

PRIORITY 4: PERSON SCHEMA (FOR AUTHOR PAGES)

Create a dedicated author page for each named content creator on your team. Add
Person schema to those pages to establish the author as a named entity with verifiable
credentials.

IMPLEMENTATION APPROACH

All schema markup is implemented as JSON-LD — a script tag in the HTML head with
the type attribute "application/ld+json." Multiple schema types can appear on the same
page by including multiple script tags. Use Google's Rich Results Test
(search.google.com/test/rich-results) to validate your implementation before and after
deployment. The validator will show you exactly what schema types Google detected and
flag any errors.



Google AI Overviews: Advanced Tactics

Once you have the foundational elements in place — E-E-A-T signals, FAQ schema,
answer-first content structure — these advanced tactics push your Google AI Overviews
citation rate to the next level.

QUERY FAN-OUT TARGETING

The most significant change in Google AI Overviews behavior in 2026 is "query fan-out"
— the AI decomposes a single user query into multiple related sub-queries and
synthesizes an answer from across a broader pool of sources. A page ranked fortieth for
a related sub-query can be cited for the primary query. This means creating content that
specifically addresses sub-queries and related angles, not just the primary keyword,
opens up citation opportunities that traditional SEO would never identify.

Map the related questions around your core topics using Google's "People Also Ask"
boxes, Perplexity's auto-complete suggestions, and AnswerThePublic. Create dedicated
sections (or dedicated articles) for each meaningful sub-query. A page that
comprehensively answers five related sub-questions is dramatically more likely to appear
in AI Overview synthesis than a page that deeply answers only the primary query.

STRUCTURED ANSWER BLOCKS

Place the definitive answer in a clearly demarcated block in the first 200 words of each
section. This is not just about the first paragraph of the whole article — it applies to every
H2 section. Each section should open with a 1-3 sentence direct answer that can stand
alone as a citation, followed by supporting depth.

CONTENT FRESHNESS SIGNALS

AI Overviews show preference for content with verifiable, current facts. Implement a
systematic content refresh process: quarterly, review your top-performing articles and
update statistics, add new data points, and update the modification date. This freshness
signal is particularly important for competitive topics where multiple high-authority sites
are competing for the same citation slots.

VERIFIABLE CLAIM DENSITY

Content with verifiable, real-time facts shows an 89% higher AI Overview selection
probability. Every major claim should be sourced to a named, verifiable source. Use
specific data from named research reports, government statistics, and recognized
industry studies. Avoid vague attributions ("research shows," "experts agree") — these



are uncitable generalizations that AI systems skip.

LONG-FORM DEPTH WITH CLEAR EXTRACTION POINTS

The CXL 100-page AI Overview study found that 55% of AI Overview citations come
from within the top 30% of a page. This means the depth of coverage matters, but so
does where in the page the citation-worthy content appears. Your strongest, most citable
material should appear in the first third of long articles. Use the remaining two-thirds for
supporting depth, examples, and nuance that establishes topical authority.

INTERNAL LINKING FOR TOPICAL AUTHORITY

Build topical authority clusters by internally linking related articles. An "AI Search" hub
page linking to individual articles on ChatGPT optimization, Perplexity optimization, and
Google AI Overviews signals topical depth to AI systems. This cluster model tells
Google's AI that you have comprehensive coverage of a topic, which increases the
probability of being selected as an authoritative citation source.



ChatGPT and Perplexity: Advanced Tactics

These platform-specific advanced tactics go beyond the foundational requirements and
address the nuanced patterns that drive citation rate improvements on ChatGPT Search
and Perplexity AI.

CHATGPT ADVANCED TACTICS

Best-of content format dominance: 43.8% of all ChatGPT page-type citations are "best
X" listicles. If you are not producing best-of listicles in your category — "Best GEO Tools
for SMBs," "Best Practices for AI Search Optimization," "Best Content Formats for
Perplexity Citations" — you are underrepresenting yourself in the most common citation
format. These pages should be comprehensive (10-15 items minimum), regularly
updated, and organized with clear comparison criteria.

Pursue content partnerships proactively. OpenAI has licensing deals with major
publishers, and writing for publications in their partner network creates indirect citation
weight. Research which publications have licensing relationships with OpenAI and
pursue bylines accordingly. Publications like The Atlantic, Vox, and major industry vertical
publishers carry significantly more ChatGPT citation weight than generic blog posts.

Build traditional SEO authority as the prerequisite. There is no path to ChatGPT citation
visibility that bypasses traditional search authority. The 71.7% correlation between
organic search presence and ChatGPT citations means your SEO foundation
determines your ChatGPT ceiling. Invest in backlink building, domain authority
improvement, and traditional on-page SEO in parallel with GEO optimization — they
compound together.

Timeline management: set realistic expectations internally. ChatGPT citation visibility
typically requires 2-4 months of post-publication time for initial appearances and 6-12
months for consistent AI presence. GEO is a long-term brand-building strategy with
exponential returns, not a short-term traffic spike tactic.

PERPLEXITY ADVANCED TACTICS

Original data is the ultimate Perplexity citation magnet. Commission an annual survey —
even 100 responses on a relevant industry question produces a data asset. Publish the
findings as a dedicated report with specific statistics, methodology, and key findings.
Original data earns direct Perplexity citations, and when other publications cite your data,
those third-party citations create second-order Perplexity citations from those sources as
well.



Answer-first heading consistency as a system: audit every H2 and H3 on your site and
convert any non-question headings to question format. This is not a one-page fix — it is
a systematic content audit. Start with your top-ten traffic pages, then work through the
rest of your content library. "How does Perplexity rank sources?" is citable. "Perplexity
Ranking Factors Overview" is not.

Unique perspective differentiation: Perplexity's algorithm specifically deprioritizes content
that aggregates or paraphrases what other sites have already covered. Find the angles
that your experience and expertise make possible that competitors cannot replicate. First-
hand experience, original case studies, proprietary data, and practitioner perspectives —
these are the content assets that Perplexity consistently surfaces because they offer
unique information.

Outbound citation practice: Perplexity's systems interpret outbound links to authoritative
sources as a quality signal. Citing peer-reviewed research, government data, and
recognized industry reports in your content signals research depth and positions you as
a primary source that Perplexity can trust for synthesis.



Your 30-Day GEO Quick Wins Roadmap

Implementation without a sequenced plan produces inconsistent results. This 30-day
roadmap prioritizes the highest-impact actions first and builds on each week's work to
create compounding gains. Complete each week before moving to the next.

WEEK 1: TECHNICAL FOUNDATION (Days 1-7)
Estimated time: 6-10 hours

Day 1-2: robots.txt Audit and Repair
This is the absolute highest priority because blocking AI crawlers eliminates all other
optimization benefits. Open your robots.txt file, look for any wildcard Disallow rules, and
add explicit Allow directives for all major AI crawlers. Verify the change using Google
Search Console's robots.txt tester. This task is done in under 2 hours and has immediate
impact.

Day 2-3: Organization Schema Implementation
Add Organization JSON-LD schema to your site-wide layout/header template. This
ensures the schema appears on every page. Use the schema template from the
Appendix section. Validate with Google's Rich Results Test. Time: 1-3 hours depending
on your tech stack.

Day 3-4: FAQPage Schema on Top Pages
Identify your five highest-traffic pages. Add FAQPage JSON-LD schema to each, with 3-5
question-and-answer pairs per page. Each answer should be 2-5 complete sentences.
Validate each page with the Rich Results Test. Time: 30-60 minutes per page.

Day 5-7: llms.txt Implementation
Create your llms.txt file, referencing the template from the Technical Foundation chapter.
List your 10-15 most important pages with one-line descriptions. Publish at your domain
root. Add a link to it from your robots.txt. Time: 30-60 minutes.

WEEK 2: CONTENT STRUCTURE (Days 8-14)
Estimated time: 8-12 hours

Audit and rewrite the introductory sections of your top five pages using answer-first
structure. For each page: rewrite the first 200 words to directly answer the page's primary
query. Convert all H2 headings to question format. Add a TL;DR summary box at the top
(50-70 words). Add or update author bylines with named credentials. Time: 2-3 hours per
page.

WEEK 3: AUTHOR AND AUTHORITY SIGNALS (Days 15-21)



Estimated time: 6-10 hours

Create or update named author profile pages for every content contributor on your site.
Each author page should include: full name, photo, credentials and experience summary,
institutional affiliations, LinkedIn link, and a list of their published articles. Add Person
JSON-LD schema to each author page. This directly boosts E-E-A-T signals for all
content attributed to those authors.

Add 3-5 specific statistics with named sources to your homepage and top product pages.
Follow the formula: "According to [Source] [Year], [specific percentage or number]
[specific outcome]." Replace any vague claims ("research shows," "experts agree") with
specific, attributed data.

WEEK 4: BRAND PRESENCE AND MEASUREMENT (Days 22-30)
Estimated time: 6-8 hours

Set up AI citation monitoring using Otterly AI (free tier available) or Peec AI. Search for
your brand and key topics on Perplexity, ChatGPT, and Google to capture a current
baseline citation state. Record where you appear, what context AI uses when citing you,
and which competitors appear in your place when you do not.

Create a Reddit participation plan: identify the three most relevant subreddits for your
niche, set a goal of answering three high-value questions per week with genuinely
helpful, thorough responses. This is a 90-day investment — do not expect citation impact
from Reddit activity in week four.

MONTHS 2-3: ONGOING OPTIMIZATION

Publish one new answer-first, Q&A-structured article per week. Pursue one piece of third-
party editorial coverage per month. Re-run your AI citation monitoring weekly and track
improvement. Update your llms.txt and schema markup as you add new content and
products.



Measuring GEO Performance: Tools and 
KPIs

You cannot optimize what you cannot measure. GEO requires different measurement
tools than traditional SEO because the metric that matters is not rankings — it is
citations inside AI-generated answers. Here is how to build a comprehensive
measurement system.

THE CORE GEO METRICS TO TRACK

AI Citation Rate: the percentage of relevant queries where your content is cited in AI-
generated answers. This is measured by AI monitoring tools (Otterly AI, Peec AI,
Profound) that systematically query AI platforms with relevant keywords and track
citation appearances. Track this monthly and segment by platform (ChatGPT, Perplexity,
Google AI Overview, Gemini).

Brand Mention Frequency: how often AI platforms mention your brand name (not
necessarily with a direct citation). Tools like RankShift AI and Profound track brand
mention frequency across AI engines. Brand mentions without citations are valuable —
they indicate growing AI awareness of your brand.

Share of Voice in AI Search: your citations relative to your competitors. If you appear in
15% of relevant AI answers and your closest competitor appears in 30%, you have a
33% share of voice. Track this weekly for your top five competitors.

Citation Context Quality: not all citations are equal. A citation as "one of many tools" is
weaker than "the best resource for X." Qualitatively assess the context in which AI
systems cite you — are they recommending you, using you as a supporting data point,
or citing you as the primary answer? This qualitative dimension requires manual spot-
checking of AI responses.

Platform-Level Breakdown: different AI platforms have dramatically different citation
patterns (only 11% overlap between ChatGPT and Perplexity sources). Track your
citation rate separately for each platform: Google AI Overviews, ChatGPT Search,
Perplexity, Gemini, and Copilot. This reveals where you are winning and where gaps
exist.

Traditional SERP Rank: AI citation rates remain correlated with traditional search
rankings (71.7% of ChatGPT citations come from pages with organic search presence).
Continue tracking your keyword rankings with Semrush or Ahrefs as a leading indicator
for AI citation potential.



THE RECOMMENDED TOOL STACK

Otterly AI (otterly.ai): monitors brand mentions across Google AI Overviews, ChatGPT,
Perplexity, Gemini, and Copilot. Best for brand mention monitoring and competitor share
of voice. Free tier available.

Peec AI (peec.ai): tracks citations across 10 LLM engines. Most comprehensive citation
tracking available — ideal for detailed cross-platform analysis. Paid plans.

Profound (tryprofound.com): GEO analytics with original citation research capabilities.
Enterprise-focused, best for teams that need sophisticated reporting.

Semrush AI Toolkit (semrush.com): content optimization features for AI search inclusion,
integrated with traditional SEO analytics. Best for teams already using Semrush for
traditional SEO.

THE MANUAL MONITORING APPROACH (FREE BASELINE)

Before investing in paid monitoring tools, establish a manual baseline. Create a
spreadsheet with 20-30 high-value queries in your niche. Weekly, query each prompt in
ChatGPT, Perplexity, and Google (with AI Overview visible). Record: does your brand
appear? If yes, is it a direct citation or a brand mention? What is the context? Who else
is cited?

This manual process takes 2-3 hours per week but gives you an immediate, cost-free
baseline and qualitative insight into the context of your citations that automated tools
sometimes miss.

REPORTING CADENCE

Weekly: manual spot-check of top 10 queries across ChatGPT, Perplexity, and Google
AI. Record any citation appearances.
Monthly: run full Otterly AI or Peec AI scan. Track citation rate, brand mention frequency,
and competitor share of voice. Update your GEO tracking spreadsheet.
Quarterly: comprehensive audit using the full 20-point Citability Checklist. Re-benchmark
against your initial baseline. Identify gaps and set priorities for the next quarter.



Appendix: Ready-to-Use Technical 
Templates

Copy and paste these templates directly into your implementation. Customize the
placeholders with your specific information.

ROBOTS.TXT TEMPLATE (COMPLETE AI CRAWLER ALLOWLIST)

User-agent: GPTBot
Allow: /

User-agent: OAI-SearchBot
Allow: /

User-agent: ClaudeBot
Allow: /

User-agent: anthropic-ai
Allow: /

User-agent: PerplexityBot
Allow: /

User-agent: Googlebot
Allow: /

User-agent: Google-Extended
Allow: /

User-agent: Bingbot
Allow: /

User-agent: meta-externalagent
Allow: /

User-agent: Applebot
Allow: /

User-agent: *
Allow: /

Disallow: /admin/



Disallow: /login/
Disallow: /checkout/
Disallow: /*.pdf$

Sitemap: https://yourdomain.com/sitemap.xml

LLMS.TXT TEMPLATE

# [Your Company Name]

> [One-sentence description of what your company does and who it serves.]

## Products
- [[Product Name]](https://yourdomain.com/product): [One-line description]
- [[Product Name 2]](https://yourdomain.com/product-2): [One-line description]

## Key Resources
- [[Guide or Article Title]](https://yourdomain.com/article): [One-line description]
- [About [Company Name]](https://yourdomain.com/about): [One-line description]
- [Contact](https://yourdomain.com/contact): [How to reach us]

## Optional
- [Full sitemap](https://yourdomain.com/sitemap.xml)

ORGANIZATION SCHEMA TEMPLATE (JSON-LD)

{
  "@context": "https://schema.org",
  "@type": "Organization",
  "name": "[Your Company Name]",
  "url": "https://yourdomain.com",
  "logo": "https://yourdomain.com/images/logo.png",
"description": "[Your company description — same text used in your About page and
social bios]",
  "foundingDate": "[Year]",
  "contactPoint": {
    "@type": "ContactPoint",
    "contactType": "customer support",
    "email": "[hello@yourdomain.com]"
  },
  "sameAs": [
    "https://linkedin.com/company/[your-company]",
    "https://twitter.com/[yourhandle]",
    "https://youtube.com/@[yourchannel]"



  ]
}

FAQPAGE SCHEMA TEMPLATE (JSON-LD)

{
  "@context": "https://schema.org",
  "@type": "FAQPage",
  "mainEntity": [
    {
      "@type": "Question",
      "name": "[Question one — exactly as someone would type it?]",
      "acceptedAnswer": {
        "@type": "Answer",
"text": "[Complete 2-5 sentence answer that stands alone without requiring
additional context. Include specific data or examples where relevant.]"
      }
    },
    {
      "@type": "Question",
      "name": "[Question two?]",
      "acceptedAnswer": {
        "@type": "Answer",
        "text": "[Complete answer.]"
      }
    }
  ]
}

ARTICLE SCHEMA TEMPLATE (JSON-LD)

{
  "@context": "https://schema.org",
  "@type": "Article",
  "headline": "[Article title]",
"description": "[150-160 character meta description — same as your HTML meta
description]",
  "datePublished": "[YYYY-MM-DD]",
  "dateModified": "[YYYY-MM-DD]",
  "author": {
    "@type": "Person",
    "name": "[Author Full Name]",
    "url": "https://yourdomain.com/team/[author-slug]",
    "jobTitle": "[Author Job Title or Role]"



  },
  "publisher": {
    "@type": "Organization",
    "name": "[Your Company Name]",
    "logo": {
      "@type": "ImageObject",
      "url": "https://yourdomain.com/images/logo.png"
    }
  },
  "mainEntityOfPage": {
    "@type": "WebPage",
    "@id": "https://yourdomain.com/article-url"
  }
}

ANSWER-FIRST CONTENT TEMPLATE

[H1: Primary Keyword — What Is / How To / Best Practices for X]

TL;DR: [50-70 word direct answer to the primary query. Should be self-contained and
citable without reading the full article.]

[Opening paragraph: 150-200 words that fully answer the primary query with supporting
data. Include at least one named statistic from a recognized source.]

## [H2: Question-format heading that addresses sub-query 1?]

[Direct 1-3 sentence answer immediately following the heading.]

[Supporting detail, examples, data — 2-4 paragraphs of 2-4 sentences each.]

## [H2: Question-format heading that addresses sub-query 2?]

[Direct 1-3 sentence answer immediately following the heading.]

[Supporting detail.]

GEO MONITORING QUICK REFERENCE — RECOMMENDED AI QUERY PROMPTS

To track your citation status manually, run these prompt patterns in ChatGPT and
Perplexity monthly:
- "Best [your product category] for [your target customer type]"
- "How to [achieve the outcome your product delivers]"
- "What is [the problem your product solves]"



- "[Your brand name] — what do they do?"
- "Alternatives to [your main competitor]"



Actionable Takeaways

'� 1. Audit your robots.txt today: ensure GPTBot, OAI-SearchBot, ClaudeBot, 
PerplexityBot, and Googlebot are all explicitly allowed (not blocked by wildcard 
rules).

'� 2. Add Organization and FAQPage JSON-LD schema markup to your 
homepage this week — these two schema types deliver the highest citation lift 
per hour invested.

'� 3. Rewrite your top-5 landing pages using answer-first structure: H2 headings 
as questions, direct 1-3 sentence answers immediately following each heading.

'� 4. Create and publish an llms.txt file at your domain root — it takes 30 minutes 
and signals forward-looking AI-readiness with zero downside risk.

'� 5. Add named author bios with credentials to every piece of content — 
anonymous authorship correlates with near-zero AI citation probability.

'� 6. Add at least 3 specific statistics with named sources (e.g., "According to 
Gartner's 2025 Digital Trends report...") to each major page on your site.

'� 7. Set up a Perplexity AI account and manually search for your brand and key 
topics — this gives you a real-time baseline of your current AI citation status.

'� 8. Create a 30-day content calendar that publishes at least 1 answer-first, Q&A-
structured article per week — consistency is the compound interest of GEO.

'� 9. Pursue one piece of third-party editorial coverage this month — brands are 
6.5x more likely to be cited by AI via third-party sources than their own domain.

'� 10. Install Otterly AI or Peec AI for ongoing AI citation monitoring — you 
cannot improve what you cannot measure.

Ready to implement these strategies?

Visit georaiser.com to get started with AI-powered GEO today.


